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2018 LOCAL LEGENDS GALA SPONSORSHIP PACKET  

 

 
 

 
Sunday, October 21, 2018 at the Boulder Jewish Community Center (JCC) 

 
Each year, Boulder County AIDS Project (BCAP) honors “Local Legends,” nominated community 

members who have supported BCAP and HIV in important ways. 
 

BCAP’s largest and longest corporate partner, KBCO, has been selected as the 2018 Local Legend.  
 
 

http://www.bcap.org/
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HIV IN BOULDER REGION AND WHO WE SERVE 
 
Boulder County AIDS Project (BCAP) serves Colorado’s Front Range, specifically Boulder, Broomfield, 
Gilpin, and Clear Creek counties. All services are free, confidential, and offered within a non-judgmental 
environment.  
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SERVING OUR COMMUNITY SINCE 1985 
 

Founded 32 years ago by two volunteers working on a borrowed phone line during the onset of the 
AIDS epidemic, BCAP began as a grassroots organization and today has grown to a professional staff of 
15 and an annual operating budget of over 1.3 million dollars. In 2017, BCAP attended, conducted 
and/or organized 297 outreach and education events, conducted 689 HIV tests and served 267 
individuals living with HIV, with medical case management services. According to the Centers for 
Disease Control and Prevention (CDC), in the U.S., today 1 in 8 persons living with HIV are unaware of 
their status.  BCAP’s mission is to provide support, advocacy, and education to those in our community 
who are living with or affected by HIV, and to serve as an outreach and information center to prevent 
the further transmission of HIV. 
 
BCAP provides health promotion in Boulder, Broomfield, Gilpin, and Clear Creek.  We offer medical case 
management, insurance assistance, financial support, pro bono professional services such as legal 
assistance, and nutritional support through our on-site food pantries, to those living with HIV. We are 
respected statewide for our innovative prevention and outreach programs. When combined with 
treatment as prevention, HIV risk and harm reduction strategies provided to at-risk populations reduces 
the spread of HIV. BCAP’s services are needed now more than ever. Our entire organization is dedicated 
to stopping the spread of HIV. 
 
Early diagnosis, early entry into healthcare, and consistent disease management improves the quality of 
one’s health and reduces the likelihood of transmission of HIV to others.    

 
To create a community where HIV transmission is rare, together we must: 

 
1. Identify everyone who is living with HIV in our community through education, increased testing 

services and help them to access medical care quickly, 
2. Ensure medical care and medications are accessible to all who need them through insurance and 

financial assistance, 
3. Support people living with HIV so they may maintain medication through free case management 

services and nutritional support to maximize the effects of the medication, 
4. Stop the transmission of HIV by reducing the overall community viral load through medical care that 

meets the needs of all in the community in need of HIV care. 
 

BCAP invites your support to meet these goals! 
 
 
 

http://www.bcap.org/
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WHY SUPPORT BCAP? 
 

Partnering with BCAP will… 
• Align your company with an organization with a strong mission with strong ties to, and support 

from, the local medical community, and the LGBTQ community, and its allies. 
• Broaden the market’s awareness of your products and services to find new customers. 
• Build your customer base: Consumerism research shows that consumers are more likely to 

switch to a sponsor’s brand that supports a local or non-profit cause. 
• Reinforce loyalty with your current consumer relationships. 
• Increase your social media following.  

 
The Boulder County AIDS Project enjoys a sterling reputation and a trusted 32-year history in our 
community. A partnership with BCAP can provide your company with increased visibility and credibility 
in Boulder County and beyond. Our current partners not only value that association from a marketing 
viewpoint, but they also want to be a part of preventing the spread of HIV and bring an end to HIV-
related stigma in our community.  Your business can help to create a community where HIV 
transmission is rare. 
 

WHAT A SPONSORSHIP WITH BCAP SUPPORTS 
 

Your sponsorship put you in the spotlight as a philanthropic supporter of an important nonprofit 
mission. It also makes you a partner with the Boulder County AIDS Project as we provide comprehensive 
support for an important cause: reducing HIV through prevention, supporting people living with HIV, 
supporting people with medical, nutritional, emotional, and financial needs. Participation as a corporate 
partner has a significant impact on BCAP’s ability to be here until HIV is no longer a public health need.  
 

 
Your sponsorship will have a direct impact on preventing the spread of HIV  

in the community where you live and conduct business.  
Your sponsorship is a smart business choice! 

 
 
 
 
 

 
 
 
 

 
 
 
 
 

http://www.bcap.org/
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BCAP IN THE MEDIA 
 
Boulder County AIDS Project maintains strong relationships with local media news outlets. BCAP 
receives earned media, or free media gained through promotional efforts, about upcoming agency 
events and programs. Details for each major BCAP program and event are shared through the following 
community event calendars: Daily Camera, Boulder Weekly, Downtown Boulder Partnership, Broomfield 
Enterprise, Colorado Daily, Colorado Hometown Weekly, Clear Creek Courant, Denver Post, Longmont 
Times-Call, Out Boulder County, OutFront Colorado, Rocky Mountain PBS, and the Longmont Ledger. 
 
Press releases for all major agency events are distributed to media outlets, including: KUSA (NBC) 9 
News, KMGH-TV 7 News Denver, Fox 31 Denver, Channel 2 News, CBS Denver, Colorado Daily, Daily 
Camera, Boulder Weekly, Denver Post, 303 Magazine, 5280, and Rocky Mountain PBS.  
 
*BCAP’s in-house development team sustains the capacity to distribute media advisories and (post-
event) video news releases (VNRs) to media outlets about major agency events and programs.  
 
BCAP “On-Air” 
BCAP partners with radio stations in Colorado, to promote the agency and corresponding events and 
programs, on-air. BCAP collaborates with: KBCO/97.3 FM, one of BCAP’s largest corporate partners; 
KGNU Independent Community Radio – 88.5 FM; KUNC Community Radio for Northern Colorado – 91.5 
FM; and Radio 1190 KVCU -1190 AM.  
 
BCAP Website 
In addition to agency information, news, outreach testing and program information, volunteer 
information, philanthropic opportunities, and resources, BCAP’s website also includes information about 
major annual BCAP events. Each event has an easily-accessible landing page, where major Sponsor logos 
and links to their direct business’ websites, are featured. 
 
 E-Blasts 
BCAP distributes a monthly e-newsletter, via Constant Contact, that highlights agency news, events, 
recognitions of gratitude, corporate partner stories, sponsor stories, and donor highlights. These 
newsletters are distributed to our email list of 2,411 individuals. 
 
 BCAP’s in-house development team has the skill and capacity to produce industry-standard video 
productions that highlight all of the great work accomplished by the agency, community affiliates, 
partners, sponsors, volunteers, board members, and staff members.    
 
Printed Materials 
BCAP collaborates with community-based graphic design artists, and the in-house Development team, to 
generate printed collateral material for the agency and its major events. BCAP’s printed materials 
include: 
 

• “Save the dates,” invitations, and programs for major BCAP events 
• Advertisements promoting major BCAP events  
• Special appeals that are printed and mailed to BCAP supporters  

http://www.bcap.org/
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• Social Media 
BCAP sustains a robust presence on all of the agency’s social media platforms. Your support of BCAP will 
be highlighted on our following social media platforms: Twitter (4,582 followers); Facebook (1,456 
followers); and Instagram (157 followers). Our social media platforms allow us to network and engage 
with our community followers.  

BCAP’s in-house development team has the skill and capacity to produce industry-standard video 
productions that highlight all of the great work accomplished by the agency, community affiliates, 
partners, sponsors, volunteers, board members, and staff members.    

 
PAST LOCAL LEGEND SUPPORTERS INCLUDE: 

 
 
                 
 

 
 
 
 
 
 
 
 
 
 

 
FRONT RANGE 

 

http://www.bcap.org/
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2018 Local Legends Sponsorship Benefits 
Boulder County AIDS Project’s Local Legends Gala attracts the Agency’s biggest supporters and is a unique 
opportunity to invest in serving the community.  The health of our community is a responsibility we all share, and 
BCAP is leading the way in reducing HIV in our region.  As our sponsor, your support for the Local Legends Gala 
will demonstrate that you are part of the solution to ending the HIV/AIDS epidemic in Boulder, Broomfield, Clear Creek, 
and Gilpin Counties. 

$10,000 – Legendary Sponsor    
 Identified as Presenting Sponsor of the Event 
 Mention in all press releases, ads, and communications from BCAP’s development office 
 Complimentary tickets for 10 guests 
 Logo on the homepage of BCAP website with a link connecting to your website for one year 
 Logo on event page of BCAP website with a link connecting to your website 
 Logo on event invitation (if submitted by July 6) 
 Five social media posts on BCAP’s Facebook 
 Gala sponsor recognition in Daily Camera ads 
 Feature in Constant Contact e-newsletter to 2,500 fans 
 Full-page color ad in the beginning of the event program (if submitted by September 1)* 
 Full color ad projected on screen during event 
 Marketing opportunities to be determined with development office 
 Verbal introduction and recognition at event 

$5,000 – Impact Sponsor 
 Complimentary tickets for 8 guests 
 Logo on event page of BCAP website with link connecting to your website 
 Logo on event invitation (if submitted by July 6) 
 Three social media posts on BCAP’s Facebook 
 Gala sponsor recognition in Daily Camera ads 
 Recognition in Constant Contact e-newsletter to 2,500 fans 
 Half-page ad in our event program (if submitted by September 1)* 
 Full color ad projected on screen during event 

$2,500 – Innovation Sponsor 
 Complimentary tickets for 4 guests 
 Logo on event invitation (if submitted by July 6) 
 Logo on event page of BCAP website with link connecting to your website 
 Quarter-page ad in our event program (f submitted by September 1)* 
 Logo projected on screen during event 
 Gala sponsor recognition in Daily Camera ads 

$1,000 – Inspiration Sponsor 
 Complimentary tickets for 2 guests 
 Quarter-page ad in our event program (f submitted by September 1)* 
 Logo on events page of BCAP website with link connecting to your website 

$500 – Helping Hand Sponsor 
 Donor name listed in our event program (if submitted by September 1) 
 Logo on events page of BCAP website with link connecting to your website 

$250 – Kindred Spirit Sponsor 
 Donor name listed in our event program (if submitted by September 1) 

http://www.bcap.org/
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For more information about Partnership opportunities at BCAP, please contact BCAP’s Executive Director, Ana 
Hopperstad, at ana@bcap.org or Daniela Morzos, Individual Giving and Business Relationship Director, at 

Daniela@bcap.org. 303-444-6121. *We are happy to create your ad for you with advance notice. 

Music 

KBCO's Studio C turns 25 

A quarter century of in-studio performances from the country's best musicians 

By Ashley Dean 
Colorado Daily 

Posted:Tue Nov 26 18:01:45 MST 2013 

 

Get a copy 
What: KBCO 25th Anniversary CD 
When: 8 a.m. Dec. 7 
Where: Denver Mattress, 1945 28th St., Boulder 
Cost: $12 
More info: kbco.com 
  
It all started with Melissa Etheridge in 1988. 
When she visited the KBCO radio station in Boulder in mid-June, she brought her guitar inside to keep it out of the sun in 
her car. The precaution led to a spur-of-the-moment in-studio performance — a tradition that would snowball over the next 
couple of years with other artists. By 1990, KBCO's Studio C was mixing and mastering the performances for a CD 
compilation. 
Among the artists on that first collection, released in 1991, were James Taylor, Crash Test Dummies and Big Head Todd and 
the Monsters. For their 25th anniversary, Studio C pulled together some highlights from the past, such as a 1994 recording 
of the Dave Matthews Band, and the past year's big names, including Phoenix, Atlas Genius and The Lone Bellow. 
"It was totally unplanned," KBCO's Ginger Havlat recalled of that first recording. "She had released her EP and she happened 
to come in and it was a hot day in June and she brought in the guitar ... It was just a very casual, 'Hey do you wanna play 
some songs solo acoustic?' And that was the birth of KBCO Studio C." 
As anyone might guess, Studio C is named for the production room where it all began and eventually lived. Over 25 years, 
the space would host some of the biggest names in music, before and after they became stars. 
"I feel so fortunate that we've had a who's who," Havlat said. "We get the up-and-coming and we get those that are right at 
the top. It's good word of mouth. We have the equipment, we have the acoustics — I don't want to make it sound like we're 
bragging, but we know how to do these sessions professionally." 
Havlat has been at KBCO since 1982, so she's been with the station for the entire history of Studio C's recording sessions. 
What's still great for her is how down-to-earth and friendly the musicians are. Jack Johnson, for example, stands out in her 
memory for always delivering hugs and being receptive to the listeners. 
"The result is incredible music," she said. "And I still get star-struck sometimes." 
Brad White has been at the station for six years and he, too, has seen the kind of warm vibe Havlat describes. He 
remembers Mumford & Sons delivering on a promise to come back after Marcus Mumford canceled due to a cold, and 
Phoenix staying in good spirits after having to move its Red Rocks show to the 1stBank Center. 
"It's one of those places that all these bands take time in their day to come back to, and they want to, and if they can come 
in for many years to come," White said. He thinks they find the at-home feeling they get at the station appealing. 
Don't forget that the product of these sessions, the physical CD, raises money for good causes. KBCO's Studio C compilations 
have helped bring money in to the Boulder County AIDS Project for nearly 25 years. Recently, they started donating to the 
Food Bank of the Rockies, too. In the beginning, that was just the proceeds from fewer than 5,000 CDs. Now, they're selling 
30,000 copies. 
"One in seven Coloradans struggle to make ends meet and we're honored to partner with KBCO in providing hunger relief 
and hope. Every dollar turns into four meals through Food Bank of the Rockies, so the support of KBCO listeners makes a 
significant impact." Kevin Seggelke, President and CEO of Food Bank of the Rockies, said in a statement. 
Contact Ashley Dean at 303-473-1109 or dean@coloradodaily.com. On Twitter: twitter.com/AshaleyJill. 
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